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the United States.
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platforms

Williamson, B., Molnar, A., & Boninger, F. (2024, March 5). Time for a pause: Without effective public oversight, Al in
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https://nepc.colorado.edu/publication/ai
(2024, October) Translated to Chinese by Prof. Junhong Xaio and published in the Journal of Open Learning, a peer-
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! Work published since 2006 has been in partnership with Dr. Alex Molnar. Although authorship order does somewhat reflect
contributions, it is accurate to say that we have been equal partners since approximately 2015.
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